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GRACE BONNEY'S EPOCH-DEFINING DESIGN BLOG BECOMES A BOOK 
_BY EUGENIA WILL IAMSON 

1)\ DI:Iign'~~tHome, the fust book by 
\V the founder of the blog Design'sponge, 
C=~ Bonncy, is a breathtaking, byzantine 
39'>-Me encyclopedia of eclectic home 
dkor, It's the SOIt ofbook Wt could wlidiiy 
the aesthetic of our times - an epoch of 
mani~CilI personaliz.ation, fastidiOWi detail, a 
fetishistic reverence for mid-<:entury pieces, 
and an irreverent mingling of period styles , 

"This hook is going to be like a design 
Bible," BolUley telli: me in a phone call from 
her Brooklyn home, 

In her introduction, Bonney lays out the 
simplest of credos: "Creat d!'Sign deem 't 
have to come with a high price ug or require 
~ professional degree," Although home mag­
azine'> promote ~ same ethos, there's an 
important distinction between Bonney's phi­
losophyand that of Mter l-lDmfsandGllrdens: 
the word "greilC" Design' Sponge readers, 
not content to stencil ducks on bathroom 
walls, want to decoram with taste and indi­
Yiduality - in other words, like .w;igners. 

Professional interior design began around 
the rum of the 20th century, men, as now, 
interior designers bestowed their impeccable 
LlSU'Supon their moneyed c~nts; women's 
!Il.iI.gi'<ines ga.ve middlEKla.ss homemakers 
the tools to feo.ther their own suburban nests 
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in the fashioru; of the day. 
Design blogs do the Silmf - but instead 

of prefab suburban tastes, they mlect urban 
nines likeoaft, invention, and thrift, What 
has emergo!d is a new kind of edect:icism. 
Bonney sums it up whm she 1ists some 
favorite pieces: "a classiC roo E4ffieschair, 
some gorgeous shelving from France, and 
a handmade wooden coffee table that I had 
stumbled upon in a student design show. " 

With almost half a million monthly visi­
rors, Design'Sponge isamong the most suc­
cessful blngs in a crowd<!d field; no less than 
Jonathan Adler blurbed the book. Bonney's 
popularlry stems from her heavy involve­
ment with the DIY design community, an 
ever-expanding drcle of craftem, designers. 
and bloggen; . She regularly promotes small· 
business owners on the site. 

"She's a fantastic conduit!" says Carrie 
Siegel, the Malden-based co-owner of the 
stationery company Two-Trick !'<Iny. 

Lately, Bonney's biggffil challenge is her 
own attention span. "Ify<ru LlIk about clulrs 
for seven~, aftera while, you're going 
to want to LlIkaboutnew things," shesays. 
'Tm trying [0 find ways to insert the things I 
care ~bout that aren't d!'Sign·related into the 
blog in a way that makes seru;e. " 

for example, a few months ~go, when 
Bonney wrote a 3ow-word response \0 a 
NewYcrl:Times article about online design 
magazines, in which she broadcast her 
ambivalence toward traditional print 
media. "[ think tradit ional medi~ has had 
plenry of time to write bloggef$ and online 
media off as some soIt of disparate group 
ofyappy girls who talk and don't say any­
thing important," she wrote . 

Nonetheless, as a p iece of traditional 
media design, Dtsign'Spongea! Hone is 
beautiful object. Bonney made s:.tre of 

""'<-"One of the b ig reasons I went with 
Artisan was becau.se they let me .... ork with 
my Own design team," she says , "Most 
design books have a photo of a house on 
the cover and one picture of a living room 
[per pagel , and text, and that'S it, It dldn', 
feel right to me," 

She says she insisted on gold foil for 
the jacket, even though it added $3 to the 
price of each hook . "I felt that litlle pop of 
something shiny WM the girly thing that 
was missing to the cover, · she says. @ 
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SOAKING IT UP Whether 11', upho l, te,­
I~g furniture, redecorating a library, or 
d", .. in~ up . room's smal ler detail., 
6onr>ey'. book b'in~. the "~'e~t" to 
great design. 
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